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The 
Why

Presenter Notes
Presentation Notes
The media landscape continues to evolve with digital leading consumption.
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Our priority is to help our publisher partners address advertiser needs in a precise and privacy-safe way in the cross-platform landscape.

T H E  I N D U S T R Y  I S  S H I F T I N G  T O  C R O S S - P L AT F O R M …
A N D  P U B L I S H E R S  &  M E A S U R E M E N T  P R O V I D E R S  M U S T  E V O LV E  

The 
Why

The upcoming deprecation of 3rd Party cookies means that measurement providers must innovate and evolve to support publishers and 
advertisers on this journey. 

Advertisers are demanding deduplicated cross-
platform measurement across all screens – at the 
audience level

Regulations & the changing digital landscape 
requires a new approach to measurement that is 
designed with privacy in-mind.

Our granular cross-platform dataset 
enables us to measure & validate true 
deduplicated reach –– beyond basic 
demographics to audience interests, 
attitudes, & behaviors.

Our Unified Digital Measurement 2.0 
methodology leverages over a decade of 
research to provide deduplicated audience 
measurement with a methodology that 
enhances privacy.

Presenter Notes
Presentation Notes
With the forthcoming deprecation of third-party IDs, the digital landscape is evolving, and audience measurement must evolve, too. 

Comscore is now introducing Unified Digital Measurement 2.0, the next generation of our unified digital measurement (UDM), which will be powered by a new privacy-enhancing methodology that utilizes first-party IDs from publishers in place of third-party signals. This enhancement to our MyMetrix suite will ensure that publishers, agencies, and advertisers can continue to measure and report on audiences with the same granularity and precision that they have come to expect from Comscore. 
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O N E  A U D I E N C E - C E N T R I C  C R O S S - P L AT F O R M  S O L U T I O N

*Numbers as of February 2023

M A S S I V E  C R O S S - P L A T F O R M  S C A L E  M E E T S  G R A N U L A R  A U D I E N C E  P R E C I S I O N

181M
DESKTOP SCREENS

246M
PHONES / TABLETS

158M
CONNECTED TV SCREENS

75M+
TV  SCREENS

20M+
SOCIAL BRANDS/PUBLISHERS

Our granular & massive dataset empowers advertisers & publishers to optimize plans to maximize audience reach.

Insights that help you understand your audience’s interests, attitudes, 
and behaviors across screens and how various touchpoints impact the 
holistic Consumer Journey

Measure accurate incrementality & ROI across all screens with 
precision – beyond just age + gender. Get in-flight, cross platform 

campaign insights with Comscore Campaign Ratings. Understand 
how the campaign is moving the needle with your audience across 

key marketing funnel metrics with our Brand Survey Lifts.

Plan cross-platform activation plans that will go beyond 
demographics – to interests, attitudes, & behaviors – to reach any 
target audience with Comscore TV, CTVi, Social, & Digital Media 
Metrix.  

Activate that custom audience target media plan with our made-for-
programmatic Proximic tool – to drive optional reach & engagement 

on Digital, CTV, & Social

Optimized Costs for Advertisers & CPMs for Publishers 
across platforms

We provide the most granular audience view across platforms and 
markets to identify opportunities for plan optimization

Our dataset helps our partners go 
beyond the current media frontier to 

capture new audience reach 
opportunities

Why 
Comscore

Presenter Notes
Presentation Notes
We are focused on delivering an end-to-end solution for our partners across all screens and centered around the audience – from planning, activating, measuring, and uncovering deeper insights.  Our RICH dataset powers this audience flywheel and we are uniquely positioned to provide this complete view.
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O U R  R O B U S T  M E T H O D O L O G Y  D E D U P L I C AT E S  A C R O S S  A L L  F O R M AT S ,  P L AT F O R M S ,  &  
D E V I C E S  T O  R E P O R T  O N  A  T O TA L  A U D I E N C E  V I E W

Comscore was built on the foundation that every 
screen and person counts

• Our methodology is powered by our massive digital 
scale: We collect over 2T+ digital events monthly

• Which is deduplicated using our panel: We measure 
2MM panelists globally which allows us to assign 
demographics & more to this traffic

• This allows us to report deduplicated metrics – because 
driving total reach is what matters for both publishers 
and advertisers

The 
How

DESKTOP 
AUDIENCE

TABLET
AUDIENCE

SMARTPHONE 
AUDIENCE

Total Deduplicated 
Digital Audience 

Reach

Websites

Videos

Browser 
& App

Videos
Browser 
& App

Videos

Presenter Notes
Presentation Notes
Comscore was founded on the principles that every screen and person count and developed our UDM methodology to unify and simplify the media measurement landscape at the deduplicated person level across digital. We were pioneers in the digital measurement space and have continued to evolve to meet shifts in consumption. 
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L I M I T L E S S  M A G N I T U D E ;  P R E C I S E  V I S I O N

 Ensuring we are reporting at the FULL 
granularity you currently receive from MyMetrix

 If 1st party data is not passed through 
the tags, your reported entities will be 
shown as PANEL ONLY or potentially 
risk not being reportable due to 
Minimum Panelist Visitation 
Requirements

 Ensuring that we are partnering to 
future-proof for the cookieless future in 
2024

O U R  M Y M E T R I X  D I G I TA L  A U D I E N C E  M E A S U R E M E N T  S U I T E  W I L L  
E V O LV E  W I T H  T H E  L A N D S C A P E  T O  F U T U R E - P R O O F  D I G I TA L  

M E A S U R E M E N T  &  P L A N N I N G  –  D E S I G N E D  W I T H  P R I VA C Y  I N - M I N D .

Numbers as of February 2023

DESKTOP SCREENS

PHONES / TABLETS

Why 
Comscore

Comscore’s Flagship MyMetrix suite 
connects consumer demographics, interests, 
and behaviors with their online media 
consumption – across desktop & mobile 
and across total digital.

• Benchmark platform overlaps and engagement with 
competitors by comparing multi-platform 
consumption against category averages.

• Show the true scale of your reach to advertisers 
by quantifying your unique unduplicated digital 
audience across all devices.

• Tailor content offerings or highlight advertising 
propositions for individual or combined platforms 
by using demographic splits and engagement 
metrics.

Presenter Notes
Presentation Notes
Our MyMetrix suite connects audience interests, attitudes, and behaviors with actual online visitation across all devices on site and app – all at the deduplicated person-level.  We are trusted by advertisers and publishers for digital planning, insights, and measurement.  As we evolve with the landscape and the privacy-first shift, we are working to ensure that we provide measurement and planning continuity in our datasets.  A KEY component of that will leverage 1P data passed through your existing Comscore tags.
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H O W  D O  W E  M E A S U R E  D I G I TA L A U D I E N C E S  T O D AY ?

Comscore 
Unified Digital 
Measurement

1.0
CENSUSPANEL

F I R S T - PA R T Y D ATA  W I T H  
T H I R D - PA R T Y  I D S

The 
How

Presenter Notes
Presentation Notes
To provide a BRIEF background, Comscore developed UDM (Unified Digital Measurement) in the late 2000s when the fracturing of media started across new devices such as cell phones, tablets, connected TV, etc.  As well, the growth of the app usage and streaming enjoyment, created a need for a new method of measuring.  Comscore utilizes our panels and census event level data via tagging and SDKs.  The census event level data involves third-party IDs, such as third-party cookies.  With the deprecation of 3P IDs, Comscore is introducing UDM 2.0….
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H O W  W I L L  W E  M E A S U R E  D I G I TA L  A U D I E N C E S  G O I N G  F O R WA R D ?

I N T R O D U C I N G  U D M  2 . 0 ,  D E S I G N E D  W I T H  F O R  M E A S U R I N G  D I G I TA L  T R A F F I C  I N  A  
W O R L D  W I T H O U T  T H I R D - PA R T Y  S I G N A L S …

Comscore 
Unified Digital 
Measurement

2.0
CENSUSPANEL

F I R S T - PA R T Y D ATA  W I T H  
F I R S T - PA R T Y  I D S

A N D  U S E R  D E M O G R A P H I C S

The 
How

Presenter Notes
Presentation Notes
UDM 2.0 utilizes the same great assets of panels and census event level data, however moves away from the 3P signals and over to 1P IDs from publishers.  Publishers will still be able to use the tags/SDKs that they trust from Comscore and now include 1P IDs and/or enable a first-party domain specific cookie.
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U D M  2 . 0  PA R T I C I PAT I O N  T I M E L I N E

Because Chrome plans to begin to deprecating 3P-cookies on 1% of browsers starting in January 2024, we 
recommend that clients update their integrations (tagged, S2S) with Comscore before the end of the year.

Updating 
Tags and 

S2S Feeds

3-Month Data 
Collection

Person 
Representation 

Unit Model 
Creation

Beta Data 
in Core UI

NOW 3-Months Automated
Post 3-Months

(1 week)

First Full Month+ 
Post Model Creation

UDM 2.0 
Designation in 

MMX Suite

After Review / 
Before Full 3P 

Cookie Deprecation

Next
Steps

Presenter Notes
Presentation Notes
The timeline for migrating to UDM 2.0 is now.  Chrome has announced that in January of 2024, they will begin to deprecate 3P cookies on 1% of user browsers and continually increase that percentage over the year, to 100%.  It’s a great time to move to the new tagging integrations with Comscore as we can train your specific models and share BETA data looks.




• First Party IDs
• 1P IDs - Ex. hashed emails, hashed visitor 

IDs, subscriber IDs
• 3P publisher specific IDs -Ex. UID 2.0, 

LiveRamp ATS, ID5
• User Demographics (Optional) 

1

4

1

• Our comprehensive tagging guides detail how to 
set “enableFirstPartyCookie” to “true”

• You should make sure that in addition to updating 
the tag, you also work with your privacy team to 
update privacy notices as needed.

2

Next
Steps

Presenter Notes
Presentation Notes
It is easy to get started now!  We offer 2 ways for publishers to pass along their 1P data.  You can update the tags to include 1P IDs and demos, which are optional but we would recommend including.  The 2nd method is to enable 1P cookies in your existing Comscore tag.  Either way works and we will have dedicated support from your Comscore Team to help you on this transition.
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